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Introduction 
 

The Lang Students’ Association (LSA) is the Primary Student Organization (PSO) 
representing over 3,800 undergraduate Commerce students within the Gordon S. Lang School of 
Business and Economics at the University of Guelph; our operations are carried out by approximately 
60 student volunteers who have a passion for developing and enhancing the University of Guelph 
and the Lang School of Business. The LSA is a not-for-profit that strives to provide value to students 
by creating opportunity, engaging our community, and by providing financial resources to the seven 
Commerce major’s Accredited Student Organizations (ASOs), who in turn provide funding to 
Affiliated Student Organizations (also called ASOs). The LSA also provides funding to large student 
organizations that strive to promote personal, professional, and academic development to the 
Commerce student body, such as Jeux du Commerce Guelph (JDCC). 
 

This report is a macro-overview of the LSA’s finances; please note that this does not 
summarize each Accredited or Affiliated Student Organization’s (i.e. Management Economics and 
Finance Students’ Association at Lang, or Guelph Student Investment Council) finances.  
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Full Year Budget Line Items 
 

Income Review  
 

• Levy Fees – Each commerce student (excluding Food and Agricultural Business students) 
under the Lang School of Business contributes a levy fee of $16 per semester through the 
‘mandatory payments’ section under tuition payments. Some of this fee is then distributed to 
the student’s corresponding Student Organization. For example, if you are majoring in 
Hospitality, Food & Tourism Management, your levy fees will go to the Hospitality , Food & 
Tourism Management Students’ Association (HFTMSA). 

• Lang Deans Office – In similar fashion to the Levy Fees, the Lang School of Business gives 
the LSA $4 in additional funding per student each semester.  

• Apparel Sales – All apparel sales from the Summer & Fall 2019 semesters were sold at a 
small profit. This includes products such as sweaters, shirts, and other Lang branded 
products.  

• Commerce Pub Ticket Sales – Tickets were sold for the LSA’s first Commerce Pub to cover 
expenses like room bookings, hospitality services and other supplies. 

• Miscellaneous – Any income that does not fit into a categorized budget line will be classified 
as miscellaneous revenue. 

• Sponsorship – The LSA’s dedicated Corporate Relations team focuses on trying to secure 
sponsors for our events. Sponsors provide financial funding and representation at events, and 
in return, these sponsors may prioritize recruiting from the UofG and gain awareness among 
students.  

• LSC Ticket Sales – For the LSA’s first Lang Sustainability Conference, tickets were sold to 
cover the costs of the expenses. 

• LSC Sponsorship – LSC received sponsorship from multiple donors in order to fund the 
operations of the conference. More information regarding sponsorship and other LSC 
financials can be found in the Lang Sustainability Conference Financial Transparency Report 
2019.  

• LSC Lang Funds – The Lang School of Business contributed some money to aid Lang 
students in attending the conference. 

• Bank Rebates – Monthly rebates incurred from the bank.  

• Movember Donations – The donations received from the public are given to the Movember 
cause at the end of November and deducted from the “Movember” expense line  

• Revenue Control – Revenue control is a catch-all account that covers expenses and revenues 
in special situations. These situations may include something such as a bounced cheque. 

• Commerce Formal Ticket Sales – The end of year formal event for commerce students sold 
tickets to cover some of the expenses. 

• Gala Ticket Sales – An awards gala to recognize the achievements of student leaders for their 
involvement in student-run organizations affiliated with the Lang School of Business. Tickets 
were sold to cover a portion of the expenses incurred 

• Stress Buster Ticket Sales – The LSA hosted a spikeball tournament as a stressbuster for 
students before exams commenced. 

• Exec Travel and Fees – Similar to PDR, this is used to help fund our Executive Team going 
to specific CABS conferences, targeting certain aspects of our operations (i.e. marketing). 
The revenue is a reimbursement for subsidizing the charges. 
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Events Expense Review  
 

• We Mean Business – The LSA hosted an O-week event that connects students with different 
ASOs and resources available to them for the year to come.  

• Commerce Pub – This was a nighttime event, similar to Aggie Pub or Eng Pub, filled with 
dancing, music, and food/drinks.  

• Movember – In order to raise funds for a cause like Movember, some money needs to be 
used for room bookings, materials etc.  

• LSC/LSC Contribution - The Lang Sustainability Conference (LSC) is an intensive 3-day 
conference hosted by the Lang Students' Association at the University of Guelph. It connects 
students from across Canada and allows them to discover and explore solutions to the current 
social, environmental and economic challenges facing our world.  

• Stress Busters – The LSA hosted a spikeball tournament as a stressbuster for students 
before exams commenced. 

• Commerce Formal – An annual, end of year formal event for commerce students. The 
formal is a night of socializing, dancing, and looking back on the successes in the year at 
the Lang School of Business. 

• Undeclared Event – The undeclared event is targeted for first years who are undeclared. 
This event is intended to assist those students in deciding what major would resonate with 
them as well as look towards future career opportunities.   

• Gala – Gala is an annual event hosted at the end of the year exclusive to those students 
involved in any ASO. This event recognizes the efforts and celebrates the accomplishments 
that the ASOs and students have achieved over the year.  

• College Royal – The LSA puts on an event at College Royal to welcome and entertain the 
campus visitors the weekend of College Royal.  

• Amazon Prime Event – Amazon Prime hosted a movie night stressbuster in partnership with 
the LSA. The expenses for this event were to finance the room booking and rental of the 
technology needed to host this event.   

 
  

Other Expense Review  
 

• Print Out – The LSA creates pamphlets and Commerce Cards to give to first-year students 
where they can gain more information about the LSA and give commerce students exclusive 
access to special discounts through the use of the Commerce Card.  

• Marketing – Marketing expenses are assigned to any costs that are used to support the 
promotional/reputational materials necessary for the LSA 

• Miscellaneous – Any expenses that does not fit into a categorized budget line will be classified 
as a miscellaneous expense 

• Revenue Control – Revenue control is a catch-all account that covers expenses and revenues 
in special situations. These situations may include something such as a bounced cheque. 

• Apparel – As the umbrella student organization, the LSA is the main seller of any Lang 
merchandise. This expense is allocated for the purchasing of the merchandise to be sold to 
students.   

• HR (Human Resources) – The Director of Human Resources is allocated a portion of the 
budget to spend on the LSA team to build connections amongst the portfolios, and to 
increase overall team morale, productivity and cohesion.   
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• Bank Costs – These are fee’s charged to our account. For example, the purchase of cheques 
for the student association.  

• CABS Membership – Canadian Association for Business Schools is a governing body for 
business school associations across Canada, giving us access to conferences, case 
competitions, and support throughout the year through connections with other business 
schools across Canada.  

• Exec Travel and Fees – Similar to the PDR expense, this is used to help fund our Executive 
Team going to specific CABS conferences, targeting certain aspects of our operations (i.e. 
marketing). 

• Commerce Cards – Small % of our expenses goes towards the purchase of Commerce Cards 
for incoming first year students, so they are able to reap the rewards of having such a card.  

• Meeting Costs – Full team meetings occur on a monthly basis and are a way for the LSA 
team to connect and receive updates from each portfolio on the team. This expense is 
allocated to help cover the cost of room bookings as well as the rental of any technology 
equipment needed.    

• Gryphlife Platform – Due to being a student organization representing a College, we are 
subject to multiple fees throughout the year including the Gryphlife Platform for operations.  

• JDCC/DECA/ASO Emergency Fund – ASO’s have the ability to request sponsorship from the 
LSA to help fund delegations going to case competitions, hosting an event, or allowing for 
them to charge less during certain events.  

• PDR – Petitions, Delegations, and Representations are funds used to financially support any 
commerce students looking to participate in external case competitions/conferences 
covering delegate fees, travel fees or any other related expenses. Students can apply for 
PDR through the LSA website.   

• LSC PDR – similar to the PDR line, funding is provided to Lang students who attended LSC.  

• Movember Donations – Money that was received from the public was given back to the 
Movember cause.  

• ASO Emergency Funds – A portion of the LSA budget is allocated to support ASOs in case 
they encounter any unexpected expenses that they are unable to cover.   

• Student Risk Management (SRM) Expense – Every event planner of an ASO needs to do 
mandatory training in order to put on an event. SRM approves of events, provided they meet 
the safety, security, and health risk requirements. 

• SEC Meeting Food Purchase – A representative of the LSA sits on the Student Executive 
Council (SEC). This council has representation from various Colleges across campus and 
each College rotates through providing food for these meetings.   
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ACTUAL AND BUDGETED SUMMER AND FALL 2019 BUDGET 
 

Income Review – Summer and Fall 2019 
 

The following charts and tables display the income (both actual and budgeted) for the Summer 
& Fall 2019 semesters from our respective income streams.  
 
Income Budgeted Actual Actual vs Budgeted 

Levy Fees  $  43,000.00   $  46,306.00   $  3,306.00  

Lang Dean's Office  $  10,750.00   $  12,856.00   $  2,106.00  

Apparel Sales  $  5,000.00   $  7,544.88   $  2,544.88  

Commerce Pub Ticket Sales  $  300.00   $  299.87   $  (0.13) 

Miscellaneous  $   -     $  495.95   $  495.95  

LSA Sponsorship  $  1,500.00   $  500.00   $  (1,000.00) 

LSC Sponsorship  $  12,200.00   $  21,750.02   $  9,550.02  

LSC Lang Funds  $  13,500.00   $  13,500.00   $   -    

LSC Ticket Sales  $  24,000.00   $  22,999.79   $  (1,000.21) 

Bank Rebates  $   -     $  259.66   $  259.66  

Movember Donations  $  2,500.00   $  1,732.34   $  (767.66) 

Revenue Control  $   -     $   -     $   -    

Total Income  $  112,750.00   $  128,244.51   $  15,494.51  
 
Each source of income has a description that can be found on page 4 
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Income Breakdown  
 

• Levy Fees –There was a reduction in funding this year compared to last year due to the 
Student Choice Initiative. Budgeted value differed from the Actual by 7.69% due to a worst-
case scenario assumption regarding opt-out numbers. 

• Lang Deans Office – The Lang School of Business gives the LSA 25% ($4) of collected levy 
fees per student each semester.  

• Apparel Sales – Projections were based on previous year’s values. The 50.9% increase in 
actual sales versus the budgeted value is largely due to the marketing push of the new 
merchandise in response to the rebranding from the College of Business and Economics into 
the Gordon S. Lang School of Business & Economics. 

• Commerce Pub Ticket Sales – Tickets were $5 per attendee and tickets were available 
through multiple platforms where a small fee was taken from the total revenue. 

• Miscellaneous – Any income that does not fit into a categorized budget line will be classified 
as miscellaneous revenue 

• Sponsorship –Sponsorship dollars were 67% lower than the budgeted value due to more in-
kind donations and partnered initiatives. 

• LSC Ticket Sales – For the LSA’s first Lang Sustainability Conference, tickets were sold for 
about $325 for Lang students ($100 for those who applied for PDR funding) and $325 for 
external delegates with around 100 delegates overall 

• LSC Sponsorship – More information regarding sponsorship can be found in the Lang 
Sustainability Conference Financial Transparency Report 2019.  

• LSC Lang Funds – The Lang School of Business contributed $ 13,500, covering 60 Lang 
undergraduate student’s PDR reimbursements to attend LSC. 

• Bank Rebates – Monthly rebates incurred from the bank. This year, bank rebates became 
separate from bank costs, therefore there will be a zero-dollar budgeted value it will be a 
distinctive budget line moving forward, instead of a net of bank costs. 

• Movember Donations – All donations were received from the public through in-person 
donations or our online platform through the official Movember website.  

• Revenue Control – As budgeted, there were no transactions that occurred under Revenue 
Control 

 
 

Events Expenses Summer & Fall 2019 
 

The following charts and tables display the event expenses (both actual and budgeted) for the 
Summer & Fall 2019 semesters from our respective expense streams.  
 
Events Budgeted  Actual  Actual vs Budgeted 

We Mean Business  $  850.00   $  970.86   $  (120.86)  
Commerce Pub  $  2,500.00   $  1,233.41   $  1,266.59 
Movember   $  500.00   $  367.47   $  132.53 
LSC Contribution  $  19,800.00   $  19,800.00   $   -    
LSC   $  43,200.00   $  51,265.92   $  (8,065.92) 
Total Events Expenses  $  66,850.00   $  73,637.66   $  (6,787.66) 

 
Each source of events expenses has a description that can be found on page 5 
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Events Expense Breakdown  
 

• We Mean Business – Expenses were relatively consistent and expected with a slightly higher 
price for the DJ and sound support.  

• Commerce Pub – Spending was about half as much as the budgeted value due to multiple 
savings during the process of preparing the event. Additionally, since the event was the first 
year it was offered, there was a higher budget for unexpected expenses. 

• Movember – In order to raise funds for a cause like Movember, some money needs to be 
used for room bookings, materials etc. There was also a Movember Basketball event that was 
hosted by the LSA with the Gryphons Varsity Basketball Teams. 

• LSC - Actual spending was 18.67% higher due to some unexpected expenses arising for 
resources needed during the event.  

• LSC Contribution – LSA contributed $19,800 to LSC to maximize the students’ experience at 
the conference as additional sponsorship. 

 
 

Other Expenses Summer & Fall 2019 
 

The following charts and tables display the other expenses (both actual and budgeted) for the 
Summer & Fall 2019 semesters from our respective expense streams.  
 
Other Expenses Budgeted Actual Actual vs Budgeted 

Print Out  $  215.00  $  216.06 $  (1.06) 
Marketing  $  750.00  $  1,188.93 $  (438.93) 
Miscellaneous  $  100.00  $  111.29 $  (11.29) 
Revenue Control  $   -    $   - $  -    
Apparel  $  9,300.00  $  6,249.58 $  3,050.42  
HR   $  500.00  $  345.77 $  154.23  
Bank Costs  $  400.00  $  356.40 $  43.60  
CABS Memberships  $  1,000.00  $  1,000.00 $   -    
Exec Travel and Fees  $  1,500.00  $  1,145.79 $  354.21  
Commerce Cards   $  700.00  $   -    $  700.00  
Meeting Costs  $  400.00  $  218.84 $  181.16  
Gryphlife Platform  $  1,250.00  $   -    $  1,250.00  
JDCC Sponsorship  $  3,914.21  $  3,900.00 $  14.21  
ASO's Emergency Funding  $   -    $   -    $   -    
DECA Sponsorship  $  3,914.21  $  3,500.00 $  414.21  
PDR  $  4,000.00  $  1,019.91 $  2,980.09  
LSC PDR  $  450.62  $   -    $  450.62  
Lang LSC PDR  $  13,500.00  $  10,125.45 $  3,374.55  
Movember Donations   $  2,500.00  $  1,683.11 $  816.89  
Total Other Expenses  $  44,394.05  $  31,061.13 $  13,332.92  

 
Each source of other expenses has a description that can be found on pages 5-6 
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Other Expenses Breakdown 

 
• Print Out – To dramatically cut costs the decision was to hand out these pamphlets and 

Commerce Cards during the students’ first year courses, instead of mailing them to their 
houses during the summer.  

• Marketing – Spending was higher because of heavier marketing initiatives set in place due 
to the new Lang rebranding. 

• Miscellaneous – Any expenses that do not fit into a categorized budget line will be 
classified as a miscellaneous expense 

• Revenue Control – There were no special transactions as expected. 

• Apparel – Spending was lower due to ample supply available for purchase. 

• HR (Human Resources) – The HR expense is consistently budgeted for $500 each 
semester. Spending was less than expected since the LSA planned to carryover some of 
the HR budget to the winter semester. 

• Bank Costs – Used to purchase cheques for the student association as well as monthly 
charges that are offset by rebates.  

• CABS Membership – The membership fees were consistent with the forecast due to 
regularity of the expense each year. 
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• Exec Travel and Fees – Expense was used to send executive members of the LSA to 
CABS Conferences. This expense was absorbed by the Dean’s Office therefore, a 
reimbursement was received and included under income. 

• Commerce Cards – The LSA did not need to print more commerce cards due to the current 
surplus on hand. 

• Meeting Costs – Actual expenses were lower than the budgeted value because the Board 
of Directors meeting costs were being subsidized by the Dean’s Office, so there was a 
reduction in the financial burden for meetings. 

• Gryphlife Platform – The Gryphlife fee was voided this year. 

• JDCC Sponsorship – Funding was consistent with the projection and was used to support 
operational expenses of the conference 

• ASO Emergency Fund –This semester, 0% of the ASO Emergency Budget was used as 
all ASO’s are in sustainable financial standing.  

• DECA Sponsorship – After a thorough funding pitch, DECA requested and received 
$3,500 

• PDR – PDR was lower than expected due to a lack of awareness for the program.  This 
past semester we were able to aid 24 students going to conferences.  

• LSC PDR – Students who paid the full $325 and applied for PDR received $225.01 back, 
with a total of 62 delegates who received PDR 

• Lang LSC PDR – The Lang Funds given for LSC PDR was redistributed to students. 

• Movember Donations – Money that was received from the public was given back to the 
Movember cause. The $49.23 difference between the revenue and expense Movember 
lines will be considered carryover for next year. 

 
 

Levy Fee Distribution Summer & Fall 2019 
 

Levy Fees are an extremely important aspect of the LSA’s finances. Each semester, all 
students registered in a Commerce Program pay $16 under the ‘compulsory fees’ portion of tuition 
payments. The LSA distributes these levy fees among the Accredited Student Organizations (the 
Association representing each major’s interests); each ASO receives $1,050, with further funding 
based on enrollment levels within that major, hence as the largest major by enrollment figures, the 
MMSA receives the most funding.  
 
Levy Fee Distribution Budgeted  Actual  Actual vs Budgeted 

ASG  $  4,150.38   $  4,077.14   $                       73.24 
HFTMSA  $  2,600.06   $  2,282.61   $                     317.45 
MSA  $  2,142.20   $  2,366.76   $                       (224.56)  
MEFSAL  $  4,150.38   $  4,311.44   $                       (161.06) 
MMSA  $  5,187.31   $  5,422.01   $                       (234.70) 
PMA  $  1,443.36   $  1,326.47   $                     116.89 
RESA  $  2,077.94   $  1,963.77   $                     114.17 
Total Levy Fee Distribution  $  21,751.63   $  21,750.20   $                         1.43 
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For your convenience, we have a breakdown of the acronyms and which major they are 
correlated with: 
 

• ASG – Accounting Society of Guelph 
o (Major: Accounting) 

 

• HFTMSA – Hospitality, Food, and Tourism Management Students’ Association  
o (Major: Hospitality, Food, and Tourism Management) 

 

• MSA – Management Students’ Association  
o (Major: Management/Leadership & Organizational Management) 

 

• MEFSAL– Management Economics and Finance Students’ Association at Lang 
o (Major: Management Economics and Finance) 

 

• MMSA – Marketing Management Students’ Association 
o (Major: Marketing Management) 

 

• PMA – Public Management Association 
o (Major: Public Management) 

 

• RESA – Real Estate Students’ Association  
o (Major: Real Estate and Housing) 
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Monthly Cashflows & Net Position Summer & Fall 2019 
 

 

 
 

As with previous years, the summer months are typically inactive from a financial 
perspective. Things ramp up a bit in September as our O-Week events take place, then we receive 
90% of our levy fees as a lump sum. In November, we received the LSC ticket revenue as a large 
deposit as well; then in December, the major LSC expenses were paid for. 
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WINTER 2020 BUDGETED BUDGET 
 

Budgeted Income Winter 2020 
 

• In similar fashion to Summer & Fall 2019, the following is our budgeted income for the Winter 
semester, through Levy Fee’s, Lang Deans Office, ticket sales of multiple events, and other 
income lines.  

 
Income Line Budgeted 

Levy Fees   $  39,500.00  

Lang Dean's Office   $  9,875.00  

Commerce Formal Ticket Sales  $  6,000.00  

Gala Ticket Sales  $  2,500.00  

Apparel Sales   $  5,000.00  

Sponsorship   $  6,000.00  

Stressbuster Ticket Sales  $   -    

Bank Rebates   $   -    

Exec Travel and Fees (CABS Conference)  $  1,500.00  

Miscellaneous   $   -    

Total Income  $  70,375.00  
 
Each source of income has a description that can be found on page 4 
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Income Breakdown  
 

• Levy Fees – Expected an 8.14% drop which is determined based on previous years student 
population drop from the Fall to Winter semesters. 

• Lang Deans Office – Projection reflects the drop in levy fees.  

• Commerce Formal Ticket Sales – The $6,000 projection is based on ticket sale values from 
previous years. 

• Gala Ticket Sales – Similar to Commerce Formal, ticket sale values are based on past years. 

• Apparel Sales – Apparel sales are budgeted to maintain consistency with the budgeted value 
from last semester. 

• Sponsorship – The LSA’s dedicated Corporate Relations team is budgeted to receive around 
$6000, which is an increased projection compared to the previous few years due to the Lang 
rebranding. 

• Stress Buster Ticket Sales – There is no expected revenue for the Stressbuster event 

• Bank Rebates – Monthly rebates incurred from the bank. This year, bank rebates became 
separate from bank costs, therefore there will be a zero dollar budgeted value it will be a 
distinctive budget line moving forward, instead of a net of bank costs. 

• Exec Travel and Fees (CABS Conference) – This revenue is a reimbursement for expenses 
that are not the responsibility of the LSA. 

• Miscellaneous – There was no budgeted miscellaneous income. 
 
 

Budgeted Events Expense Winter 2020 
 

The following charts and tables display the events expenses (budgeted) for the Winter 2020 
semester from our respective events.  
 
Events Budgeted 

Stress Busters  $  100.00  

Commerce Formal  $  22,000.00  

Undeclared Event  $  1,000.00  

Gala  $  9,500.00  

College Royal  $  500.00  

Amazon Prime Event  $  50.00  

Total Events Expenses  $  33,150.00  
 
Each source of events expenses has a description that can be found on page 5 
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Events Expense Breakdown  
 

• Stress Busters – The spikeball tournament is expected to cost $100 for supplies and 
operational expenses. 

• Commerce Formal – The projection reflects the average between budgeted and actual 
values last year.   

• Undeclared Event – Since this is the first year that this type of event will be functioning, 
based on similar events, we have accounted for $1,000 to be spent on the event. 

• Gala – The projection reflects the average between budgeted and actual values last year.   

• College Royal – Projection is expected to be the exact same as last year. 

• Amazon Prime Event – This event is expected to be relatively inexpensive to operate; 
expenses will come from room booking costs.    
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Budgeted Other Expenses Winter 2020 
 

The following charts and tables display the other expenses (budgeted) for the Winter 2020 
semester from our respective expense lines.  
 
Other Expenses Budgeted 

Marketing   $  500.00  

Miscellaneous   $   -    

Revenue Control   $   -    

Apparel   $  2,500.00  

HR   $  500.00  

ASO Emergency funds  $   -    

PDR   $  6,000.00  

Full Team Meetings  $  400.00  

Bank Costs   $  250.00  

Student Risk Management Expense  $  500.00  

CABS Conference  $   -    

SEC Meeting Food Purchase  $  80.00  

Total Other Expenses  $  10,730.00  
 
Each source of other expenses has a description that can be found on pages 5-6 
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Other Expenses Breakdown  
 

• Marketing – Marketing expense is budgeted to be the average of the actual and budgeted 
value last year. 

• Miscellaneous – There was no budgeted miscellaneous expenses. 

• Revenue Control – There was no budgeted revenue control expenses. 

• Apparel – Apparel expenses are set to be reduced due to the surplus of merchandise still 
available for purchase.   

• HR – The HR expense is consistently $500 per semester. 

• ASO Emergency Funds – There was no budgeted ASO Emergency Fund expense. 

• PDR – PDR is higher than the projection last semester due to the increase in the number of 
conferences during the winter semester. 

• Full Team Meetings – Full team meetings are budgeted to cost $400 each semester. 

• Bank Costs – These are fee’s charge to our account each month, and for the purchase of 
cheques or e-transfer fees.  

• Student Risk Management Expense – Projection is based on last years budgeted value. 

• CABS Conference – Projection is featured at zero due to separation of total net costs being 
separated into income and expense lines this year, therefore the actual charge should reflect 
Exec Travel and Fees W (CABS Conference) budget line. 

• SEC Meeting Food Purchase – Budgeted value is based on last year’s actual expense. 

 
 

Budgeted Levy Fee Distribution Winter 2020 
 

Levy Fees are an extremely important aspect of the LSA’s finances. Each semester, all 
students registered in a Commerce Program pay $16 under the ‘compulsory fees’ portion of tuition 
payments. The LSA distributes these levy fees among the Accredited Student Organizations (the 
Association representing each major’s interests); each ASO receives a set fixed portion, with further 
funding based on enrollment levels within that major, hence as the largest major by enrollment 
figures, the MMSA receives the most funding.  
 
 
Levy Fee Distribution Budgeted 

ASG  $  4,202.68  
HFTMSA  $  2,538.97  
MSA  $  2,172.88  
MEFSAL  $  3,966.70  
MMSA  $  5,447.41  
PMA  $  1,428.48  
RESA  $  2,083.38  
Total Levy Fee Distribution  $  21,840.51  
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For your convenience, we have a breakdown of the acronyms and which major they are 
correlated with: 
 

• ASG – Accounting Society of Guelph 
o (Major: Accounting) 

 

• HFTMSA – Hospitality, Food, and Tourism Management Students’ Association  
o (Major: Hospitality, Food, and Tourism Management) 

 

• MSA –Management Students’ Association  
o (Major: Management/Leadership & Organizational Management) 

 

• MEFSAL– Management Economics and Finance Students’ Association at Lang 
o (Major: Management Economics and Finance) 

 

• MMSA – Marketing Management Students’ Association 
o (Major: Marketing Management) 

 

• PMA – Public Management Association 
o (Major: Public Management) 

 

• RESA – Real Estate Students’ Association  
o (Major: Real Estate and Housing) 
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Summary 
 

Fall 2019 
 

Summary Budgeted Actual Actual vs Budgeted 

Total Income $  112,750.00 $  128,244.51 $  15,494.51 

Total Expenses $  111,244.05 $  104,698.79 $  6,545.26 

Total Levy Fees Disbursed $  21,751.63 $  21,750.20 $  1.43 

Net Amount $  (20,245.68) $  1,795.52 $  22,041.20 

 
There was a net surplus of around $15.5 thousand in total income largely due to the 

increase in LSC Sponsorship, apparel sales, and higher levy fees in conjunction with the Lang 
Dean’s Office contribution. The three main income sources, Levy Fees, LSC Ticket Sales, and LSC 
Sponsorship, accounted for around 71% of the total income for the semester. 
 

Total expenses were $6.5 thousand lower than budgeted as a result of decreased spending 
in PDR, Apparel, Lang LSC PDR, which was partially offset by the total LSC costs coming at 
around $8,000 over budget. Some other savings come from Commerce Pub where there were 
many savings in the process of setting up the event & the Gryphlife Platform which the LSA did not 
have to pay for at all. 
 

The disbursed levy fees were predetermined, therefore, there was minimal changes 
between the budgeted value and actual spending. 

 

Winter 2020 
 

Summary Budgeted 

Total Income $  70,375.00 
Total Expenses $  43,880.00 

Total Levy Fees Disbursed $  21,840.51 

Net Amount $  4,654.49 

 
Total Income is expected to be relatively low because of the reduction in levy fees as a 

result of a lower student population and the Student Choice Initiative limiting funding. The majority 
of income will come from levy fees and the Dean’s Office with a significant portion also coming 
from Commerce Formal ticket sales, apparel sales, and sponsorship. 
 

Total Expenses for the Winter Semester are projected to be lower than last year largely due 
to a lower expected distribution of PDR, and no ASO Sponsorship. Event expenses are projected 
to be relatively close to last year. Most of the cost will come from Gala and Commerce Formal, 
collectively accounting for about 95% of the event costs. 
 

Levy Fees are projected to come up to a similar value as last semester. MMSA is expected 
to receive the highest amount in levy fees and PMA will have the lowest student population and 
therefore, the lowest distribution of levy fees. 
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